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Have You Promoted Your Texting Program Here?
With so many ways for small businesses to grow a text subscriber list, it can get confusing knowing where to start and which strategies to use. This checklist below details some specific strategies and places where you can add a call to action to cross-promote and grow your text list.
Social Media
· Social media contests – Entries include becoming a text subscriber (applies to all platforms)
· Call-to-action graphics – Images are best for all platforms. Create professional images at Canva. No experience required. 
· LinkedIn posts - For a B2B audience.
· LinkedIn Publishing – For a B2B audience. Create valuable content-rich posts and include the call to action at the bottom.
· Twitter posts – Better suited for B2B but can be used for B2C.
· Facebook, Instagram posts – Better suited for B2C, but can also cater to B2B
· Profile links – If you have a text list signup landing page, add it to your social media profiles and promote it also.
Email/Website
· Add call to action to bottom of emails
· Send periodic emails promoting only your text marketing program
· Add a call to action to confirmation emails
· Provide incentives for subscribers
· Run contests - Entries include becoming a text subscriber. Email about it and add to website and/or blog.
· Add a call to action to your website. For a blog, add call to action in your sidebar.
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Add calls to action to…
· Receipts
· In-store signage
· Dressing room walls
· Clothing tags
· Menus
· Tabletop pamphlets
· External window signage
· Promotional flyers
· Shopping bag inserts
· Cash registers
· Counter signage
· Customer service communication
Advertising, Events
Add calls to action to…
· Print ads (top and bottom, if applicable)
· Billboards
· Verbal reminders at events
· Event flyers and paraphernalia
· Radio advertising 
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